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AS THEY BOABED INTO BATTLE, ONLY ONE THING WAS MISSING...THE ENEMY
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STARRING
DANAYKROYD . . . o e e e e e Sergeant Tree
NED BEAT Y .o ittt it et e e e s Ward Douglas
JOHNBELUSHI . . . . e Wild Bill Kelso
LORRAINE GARY . . . . e e e s Joan Douglas
MURRAY HAMILTON . . e e e e e e e e Claude
CHRISTOPHMERLEE ............... e e e Von Kleinschmidt
TIMMATHESON . . . e e s Birkhead
TOSHIROMIFUNE . . ... e e e e e s Commander Mitamura
WARREN OATES . . .t e e e e e Maddox
ROBERT STACK . . . i i e e General Stilwell
TREAT WILLIAMS . . . e e e Sitarski
CO-STARRING
NANCY ALLEN . . . i o e e e e e e e e e e Donna
LUCILLE BENSEN . . . e e e Gas Mama
JORDAN BRIAN .« . . o e e Macey
JOHN CANDY . . o e e e e e Foley
ELISHA COOK & o o i e e e e e e e e the Patron
EDDIEDEEZEN . . o o it it e e e e e e e e Herbia
BOBBY DICICCO . . .. o Wally
DIANNE KAY . . o e e e e e Betty
PERRY LANG . . . ot i i e e e e e e e Dennis
PATTILUPONE . . . oo e e e e Lydia Hedberg
PENNY MARSHALL . . .. ... e e Miss Fitzroy
J.PATRICK McNAMARA . . . . .. . e DuBois
FRANK McRAE . .. ... . . . . Ogden Johnson Jones
STEVENMOND .. .ot i e e e e e Gus
SLIM PICKENS . . .. e Hollis Wood
WENDIE JO SPERBER . . . . . e e Maxine
LIONEL STANDER . .. . o o e i e s Scioli
DUB TAYLOR . . . e e Mr. Malcomb
IGNATIUS WOLFINGTON . .. .o e Meyer Mishkin
CHRISTIAN ZIKA . . . e e e Stevie
with
JOSEPHP. FLAHERTY . . . . . o e U.5.0.M.C.
SPECIAL APPEARANCES BY:
DAVID LANDER . . . . . e Joe
MICHAEL McKEAN . . .. e e e e Willy

CREDITS

UNIVERSAL PICTURES and COLUMBIA PICTURES Present an A-TEAM PRODUC-
TION of A STEVEN SPIELBERG FILM, "*1941,"" Directed by STEVEN SPiELBERG:
Screenplay by ROBERT ZEMECKIS & BOB GALE; Story by ROBERT ZEMECKIS &
BOB GALE and JOHN MILIUS; Produced by BUZZ FEITSHANS; Director of
Photography, WiLLIAM A. FRAKER, A.5.C.; Praduction Designer, DEAN EDWARD
MITZNER; Edited by MICHAEL KAHN, A.C.E.; Music by JOHN WILLIAMS;
Associate Producer, MICHAEL KAHN; Associate Producer, JANET HEALY; Ex-
gcutive In Charge of Production, JOHN WILSON; Unit Production Managers,
CHUCK MYERS, HERB WILLIS; First Assistant Directors, JERRY ZIESMER, STEVE
PERRY; Second Assistant Director, CHRIS S0OLDO; Special Effects Created by
A.D. FLOWERS; Miniature Supervisor, GREGORY JEIN; Costumes by, DEBORAH
NADOOLMAN; Art Director, WILLIAM F. O'BRIEN; Matte Paintings by MATTHEW
YURICICH; Assistant FIm Editor, DANIEL TODD CAHN; Visual Effsects Supervisor,
LARRY ROBINSON; Opticat Consultant, L. B. ABBOTT, A.5.C.; Blue Screen Con-
sultant, FRANK VAN DER VEER; Miniature Lighting Designed by ROBIN
LEYDEN; Casting by SALLY DENNISON; Production lllustrator, GEORGE JENSEN;
Set Decoration, JOHN AUSTIN: Set Designers, HENRY ALBERTI, DAN GLUCK,
GREG PICKRELL, CARLTON REYNOLDS, VIRGINIA L. RANDOLPH, WIiLLIAM
SKINNER: Production Sound Mixer, GENE S. CANTAMESSA: Music Editor, KEN
WANNBERG; Music Scoring Mixer, JOHN NEAL; QOrchestra Manager, MARION
KLEIN: Qrchestrations, HERBERT SPENCER; Supervising Sound Effects Editor,
FRED .. BROWN, M.P.S.E.; Filmed in PANAVISION; Prints by METROCOLOR.

"“DOWN BY THE OHIO"
Performed by The Andrew Sisters
Courtesy of MCA Records, Inc.

"DADDY"
Performed by The Andrew Sisters
Courtesy of MCA Records, Inc.

OpticalEffects . . ... ... .. ... .. ... ..... VAN DER VEER PHOTOQO EFFECTS
SOUNG .« . .. . e e e TODD-A-Q
Titlesby . . . DENIS HOFMAN-FREEZE FRAME

Loumna Crane Courtesy of Filmtrucks, Inc., New York

Film Excerpt from 'DUMBQ"" © 1941 Wait Disney Productions
MPAA Rating: PG FILMRATIO: 2.35x 1

All advertising in this press book, as well as all other advertising
and publicity materials referred to herein, has been approved
under the Standards for Advertising of the Code of Self Regu-
lation of the Motion Picture Association of America. All in-

quiries on this procedure may be addressed to "
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MOTION PICTURE ASSOCIATION OF AMERICA \‘ ’/

8480 BEVERLY BOULEVARD. HOLLYWOOD, CA. 90048 _
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STEVEN SPIELBERG’S “1941”" — AN EPIC
COMEDY BENDS HISTORY LIKE A PRETZEL

Following the international success of “*Jaws’’ and ““Close
Encounters Of The Third Kind,”” which rank among the most
popular films of all time, Steven Spielberg decided that his
next project would be a comedy. The result is *1941,”

which opens . .....atthe...

... Theatre, a large-scale pro-

duction set in Los Angeles during the panic-stricken days
following the attack on Pearl Harbor, when most of the
population of Southern California believed that a Japanese
invasion could come at any time.

Specifically, “1941" is a zany
account of just 24 hours — the day
and night of December 13th, just
six days after Pearl Harbor, when
the hysteria, parancia and fears of
the times were climaxed by a
mysterious 14-hour blackout that
threw Los Angeles into a state of
pandemonium. Cars driving without
headlights piled into one another on
the freeways. Normally sane people
ran through the streets, breaking
store windows to put out the lights.
Rumors of Japanese troops landing
on the coast swept through the city.

““This is a comedy, not a war pic-
ture,’”’ explains the brilliant young
filmmaker. *“We've bent history like
a pretzel and filmed 'The Great Los
Angeles Air Raid’ as it might have
happened.’”

Several other bizarre incidents of
the period add to the confusion and
hilarity of the story. "'The Zoot Suit
Riots,”” a series of street fights
between servicemen and the coior-
fully dressed Pachucos give an extra
dimension of humor to the film’'s
biggest scene — a riot on Hollywood
Boulevard during the blackout. And
the real-lifa submarine shelling of a
California oilfield that resulted in

ss than $ 600 worth of damages is
dramatized in “194 1" as an attack
on the Pacific Ccean Park pier, a
somewhat more amusing target.

Starring in Spielberg’s ‘‘action
misadventure,”” as he calls it, are

Dan Aykroyd, Ned Beatty, John
Belushi, Lorraine Gary, Murray
Hamilton, Christopher Lee, Tim
Matheson, Toshiro Mifune, Warren
Qates, Robert Stack and Treat
Williams. In addition to a big co-
starring and featured cast, literally
hundreds of extras and stunt people
were used to dramatize the sweep-
ing panorama of this one frantic day
and night of hysteria.

A carefully researched replica of
Hollywood Boulevard during the
1941 Christmas season, the film’s
largest interior set, was recreated at
the Burbank Studios for the riot
scenes, Other important scenes
were filmed at a Long Beach airport,
with more than a dozen vintage
World War |l airplanes; inside a
farmer theater converted into the
war-time Hollyweood USO, where
more than 100 dancers staged an
glectrifying Jitterbug contest; at
MGM’'s huge acquatic Stage 30
where Esther Williams used to
prance through her swim ballets and
the elegant tapestried interior of the
Los Angeles Theatre, the city's
most ornate movie palace when it
was builtin 1928. On an oceanside
cliff in Malibu, the filmmakers also
constructed a two-story colonial
house which they later demolished
for one spectacular climaxing scene
of the film.

in addition to the actual locations
and interior sets, two of the largest

miniatures ever built for a film were
constructed in exacting detail to
represent Hollywood Boulevard and
the Ocean Park Amusement pier.
Most of the special effects,
however, were created in the old-
fashioned way — by performers
doing their thing in front of the
camera rather than with miracles of
action being created in optical
laboratories. More than b0 trained
stunt people were employed to
enact the non-stop stream of action
and sight gags that keep the manic
narative of **1841"" rolling along.

Technical innovations include the
most extensive use of the Louma
Crane, & modular, hand-portable
camera platform that gives un-
precedented flexibility and kinetic
energy to camera movements. The
inventors of the ingenious device,
Jean-Marie Lavalou and Alain
Maseron, were present during the
use of their invention in the sub-
marine sequences of **1941."'

A Steven Spielberg Film, **1941"
is A Universal Pictures and Colum-
bia Pictures presentation of An
A-Team Production. Dan Aykroyd,
Ned Beatty, John Belushi, Lorraine
Gary, Murray Hamilton, Christopher
Lee, Penny Marshall, Tim
Matheson, Toshiro Mifune, Warren
Qates, Robert Stack and Treat
Williams star in the film, which was
directed by Steven Spielberg. Pro-
duced by Buzz Feitshans, with John
Milius as Executive Producer, the
screenplay is by Robert Zemeckis &
Bob Gale, and the story is by Robert
Zemeckis & Bob Gale and John
Milius.,
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“1941"" — A CELEBRATION
OF COMIC PARANOIA

""An action misadventure’’ is the
way director Steven Spielberg
describes his first comedy *1941.”

For his first shot at film humor,
Spielberg chose a large-scale story

about the mass hysteria that grip-
ped Los Angeles following the at-
tack on Pearl Harbor.

"l wanted comedy that was
visual and physical, not intellectual
or soft-spoken,’” says the young
filmmaker. He describes **1941"" as
“loud, vociferous, bombastic’’ and
‘“crazo.’’ The film offers an extraor-
dinary parade of stunts, sight gags,
and pyrotechnics, presented with a
’high energy level and a lack of
inhibition.””

“My job,”’ adds Spielberg, '‘was
to mellow the craziness, to instilt
some realism into the frenzy."”

To help him create his first com-
edy, Spielberg enlisted some top
laugh-getters, including John
Beiushi and Dan Avykroyd of *'Satur-
day Night Live’" fame and Tim
Matheson of ‘‘Naticnal Lampoon's
Animal House.”” 1941’ also gives
comedy roles to versatile actors
such as Ned Beatty, Lorraine Gary,
Murray Hamilton, Christopher Lee,
Penny Marshall, Toshiro Mifune,
Warren Qates, Robert Stack, and
Treat Williams.

Why the wartime milieu?

““The more dangerous and sericus
the conflict, the funnier the com-
edy,”’ says Spielberg, who got ex-
plosive laughs with the comic relief
in “Jaws’" and "Close Encounters
Of The Third Kind.’*

““There is great humor in
hysteria,’”” says the young film-
maker who could have continued
one of Hollywoed's most
remarkable success stories by
simply making derivative variations
of his previous smash hits.

1 need new material to keep my
interest alive,”” says Spielberg.
“And | love gambling. There’s no
point in making a film without
risks,””

"1941,” a mammoth joint ven-

ture of Universal and Columbia,
took seven months to make and in-
volved 45 locations {as compared to
three on “"Jaws’'}. It was filmed en-

tirely in Los Angeles, giving
Spielberg the pleasure of working
close to home for the first time,

There were no sharks t¢ contend
with, and no Moiher Ship to create
with intricate Jaboratory effects.
But there were dozens of screwball
characters, an 80-foot submarine, a
plane crash, a full-scale riot on
Hollywood Blvd., a love scene in a
plane under attack, a frantic jitter-
bug contest, a runaway ferris
wheel, an airport thrown into panic
by an escaped bomb, and the
demolition of a two-story home,

It's what Spielberg calls ‘‘a
celebration of paranoia. This is the
film that proves hyper-tension can
be fun.””

A Steven Spielberg Film, *"1941"
is A Univérsal Pictures and Colum-
bia Pictures presentation of An
A-Team Preduction. Dan Aykroyd,
Med Beatty, John Belushi, Lorraine
Gary, Murray Hamilton, Christopher
Lee, Penny Marshall, Tim
Matheson, Toshiro Mifune, Warren
Qates, Robert Stack and Treat
Williams star in the film, which was
directed by Steven Spielberg. Pro-
duced by Buzz Feitshans, with John
Milius as Executive Producer, the
screenplay is by Robert Zemeckis &
Bob Gale, and the story is by Robert
Zemeckis & Bob Gale and John
Milius.
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JOHN BELUSHI STARS
AS ‘WILD BILL KELSO’

"*A one-man air force'” is the way
John Belushi describes his role in
Steven Spi erg's comedy adven-
ture ““1941." Belushi stars as
“Wild Bill Kelso,”” a gung-ho P-40
pilot who leaps into action during
the invasion scare after the
Japanese attack on Peatl Harbor.
He's determined to be the first pilot
to shoot down an enemy plane.

‘“He’'s a man with a mission who
goes totally nuts,” says Belushi,
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PUBLICITY & PROMOTION

on the picture, contact the

Universal fieldman in your area, listed below:

New York (East Coast)
Christing LaMonte
Universal Pictures
445 Park Avenue
Now York, NY. 10022

Los Angeles (\West Coast)
Nancy Weenick

Universal Studios

Press Department

100 Universal City Plaza
Universa!l City, Calif. 91608

Atlanta (South)
Michzel Parver
shael Farver & Associates
1819 Peachtree Road
Suite 604
Atlanta, GA 30309

San Francisco (North West)
Bob Goodwin

Jack Wode  Associates
Holbart Building Tower
Market at Montgomery

San Francisco, Calif. 94104

Chicago (Mid West)
Paula Jamrock
John lltis Associates
233 East Erie
Chicago, IIl. 80611

Dallas (South West}

E  Burton

Universal Film Exchange
810 St. Paul St

Dallas, Tex. 75201






